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Be part of china tourism evolution.
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Want to know the most important facts
and trends in China outhound tourism
market every month?

SIGN UP
FOR GHINA TOURISM
INTELLIGENCE REPORT!

TWO-MONTH FREE TRIAL
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Most important factors when selecting a holiday destination

Satety andsecurty [N 0%
World dass nature | 40%
Good food and wine [N 35%
Aquatic and coastal [N 35%
Value for money [N 275
Spectacular coastal scenery — 27%
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Family friendly (N >’
Great shopping NN 1
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AUSTRALIA'S POSITION AND OPPORTUNITY

Purchase funnel
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Read as: 46% of Chinese consumers are considering travel to Australia in the next 4 years, while 37% are intending to visit in the next
2 years. Australia is ranked 811 for visitation against other out-of-fegion (OOR) destinations for Chinese travellers.
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